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Module 3: 

Food Labels & Marketing



Overview of Module 3 Objectives

Module 3 Objectives

• Increase knowledge of nutrition facts/food labels

• Increase ability to make healthy choices

• Increase ability to think critically about common 

marketing tactics

2nd Grade Lesson Objectives

• Recognize examples of healthy and unhealthy 

foods in media advertisements



Did You Know
• The food and beverage industry spends about $2 billion per year 

marketing to children

• Children watch an average of more than10 food-related ads 

every day (nearly 4,000/year)

• Nearly all (98%) of food advertisements viewed by children are 

for products that are high in fat, sugar or sodium

• Nearly 40% of children’s diets include added sugars and 

unhealthy fats 

• Only 21% of youth age 6-19 eat the recommended 5 or more 

servings of fruits and vegetables each day



• In May 2016, the FDA approved a new format for food 

labels. Food and drink manufactures have 2 years to comply 

with the new labeling standards:

Food Label Changes

https://www.youtube.com/watc

h?v=TwDADSXlR5M

https://www.youtube.com/watch?v=TwDADSXlR5M


About Food Labels

1.Servings data is larger font size; 

Serving sizes are updated to 

reflect actual consumption

2.Calories information in larger 

font size

3.Daily values are being updated 

to reflect new evidence and 

nutrition guidelines

4.Includes data on 'added sugars‘

5.Shows the actual amount, in 

addition to percent daily value of 

vitamin D, calcium, iron and 

potassium



• Companies try to sell their products to us, and in order to 

get us to buy their products

• Review common marketing tricks with the class:

– Bright colors

– Cartoon characters

– Humor: funny people or silly animals

– Freebies

– Tag Lines

– Positive Feelings

Curriculum Components



Show TV Commercials #1 and #2 and tell students they are 

going to be a “food detective”

1. Burger King - Commercial #1

https://www.ispot.tv/ad/ZAX5/burger-king-woah

2. Coca-Cola - Commercial #2

https://www.ispot.tv/ad/ZIai/coca-cola-snow-polar-
bear-song-by-edvard-grieg

– What is happening in this commercial? 

– What is the commercial trying to sell you? Does the 

commercial make you want to buy the product?

Curriculum Components

https://www.ispot.tv/ad/ZAX5/burger-king-woah
https://www.ispot.tv/ad/ZIai/coca-cola-snow-polar-bear-song-by-edvard-grieg


MODULE 3 - Worksheet Activity



Mindful Tasting – Module 3

upcycled dried peaches



Module 4: 

Water
2nd Grade



Background Information

• Water is the nutrient our 

bodies need in the greatest 

amount; our body is 60-70% 

water

• Water benefits our bodies in 

many ways

• It’s important to recognize 

when our bodies are 

dehydrated



• Sugar-sweetened beverages are the 

leading source of calories in the 

American diet

• A child’s risk of becoming obese 

increases by 60% with each additional 

sugary beverage consumed daily

• Children who drink carbonated sugary 

beverages have almost double the risk of 

dental cavities

Background Information



Overview of Module 4 Objectives
Module 4 Objectives

• Increase knowledge of the benefits of drinking water

• Increase water consumption & decrease sugar 

sweetened beverage consumption 

• Increase knowledge related to alternative sources of 

water

2nd Grade Lesson Objectives

• Identify ways in which our body loses water

• Learn how water is needed to replenish the body



• Water makes up most of our body weight we need to 

consume water every day so our body works properly 

• Remind the class they should drink at least 5 cups of 

water per day 

• Discuss foods that have high water content that can 

contribute to daily water intake

• Have students demonstrate breathing and discuss how 

we loose water through breathing

Curriculum Components



• Use Visual Aid: Losing 

Water to review the ways our 

bodies can lose water

• Ask what happens when you 

don’t have enough water

• Discuss importance of saving 

water and discuss ways to 

conserve

• Remind students that it is 

important to conserve water 

but just as important to drink 

enough water every day

Curriculum Components



• Use Visual Aid: Benefits of 

Drinking Water

• Discuss how water benefits 

our bodies

• Ask students how they can 

drink more water every day

Curriculum Components



Module 4 - Worksheet Activity



Mindful Tasting – Module 4

cucumber and lemon water



Mindful Food Tasting

• Practice food safety – wear food handling gloves when 

prepping and serving 

• One mindful breath to start tasting 

• Use all 5 senses to interact with food 

• Practice gratitude for the food sample - Don’t yuck my yum!



Physical Activity Break!



Physical Activity Break!

Warm-up:

• March in place

• Shoulder rolls

Moves:

Cool-down:

• Raise arms above head and take a deep breath 3 times

Module 3 and 4

• The Celebration
• Warrior Lift
• Criss-Cross



Lesson Delivery & Tracking



http://www.bchd.org/lwk-resources

http://www.bchd.org/lwk-resources


Resources & Referrals
100+ local health services 





Effect of Lifestyle in 

Optimizing Brain Health

Join the Healthy Minds Initiative 

bchd.org/HealthyMinds



HEALTHY LIVING CAMPUS VISION

The Healthy Living Campus project is a unique opportunity 

for our community to chart the future of health by 

purposefully building an intergenerational, vibrant, research-

driven campus where people can learn and engage in healthy 

behaviors, form meaningful connections and be well…

for many generations to come.



Current CampusMaster PlanCurrent CampusMaster Plan



Master Plan

 Community Wellness Pavilion

 New Center for Health & Fitness

 Medical Office Building

 Acres of active green space

 Bike & pedestrian paths

 Child development center

 Est. 420 residential care units

 Optimized vehicle flow

Prospect Ave.







Follow Us on Social Media!

@BeachCitiesHealth @BeachCitiesHealth @Bchd



Questions?
Timilie Losq

School Health Programs Coordinator

Timilie.losq@bchd.org

O: (310) 374-3426 ext. 125

C: (424) 237-5159

Thank you!

mailto:Timilie.losq@bchd.org

